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. Explain clearly the production, product sales, marketing and societal marketing
concept of marketing.

2. (a) What is the importance of forecasting of demand?

(b) What are the components of marketing information system?

3. (a) Explain the difference between product differentiation and product position-
ing.

(b) What is a niche market?

(c¢) Describe the criteria for effective segmentation.

4. What is PLC? How does it serve the purpose of initiating suitable marketing strat-
egy?

5. Explain the various methods of pricing.

6. (a) What do you understand by levels of channel?
(b) What are the types of retailers you come across?
7. (a) What is direct marketing?
(b) How do you plan sales force size?

(c) What type of training is required for development of sales force?

8. What are the components of sales efficiency control? Elaborate your answer.
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